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Basic information

When: “V Winter Studrepublika” (February 2013)
university and regional stages: from May to July, 2013
final on August, 24-27, 2013; .
“VIWinter Studrespublika” (February 2014)

Where:

regional stages — all universities and
regions of Ukraine

the final — seashore, Crimea

“Winter Studrespublika”— the Carpathians

Status - the international program

Since:

» 1999 as the regional stages,

since 2004 as the national final,
since 2009 “Winter Studrespublika”

Awards - the best project for youth in 2005, 2007;
expert ranking leader of youth projects in 2010.

Geography - 27 regional organizing committees in Ukraine, initiative and
@ representatives abroad



Goal of the
program

.The main idea of multi-festival consists
of improvement life of the Ukrainian
students, development of young
generation, defence of rights and
interests of Ukrainian youth and
forming of young independent
Ukrainian elite

Mission

v'conscious education of generations of
leaders for Ukraine as a fully
sovereign state

| v Ukraine in TOP-20




Participants
of the
program

> 27 regions of Ukraine §m b n? W *éu

> Purpose audience is active young people from 18
years

> More than 450 universities of the country

> Approximately 70 000 active participants at regional
level

> More than 1 000 leaders of active motion Iin final

> More than 3 000 000 general audiences

> There is an experience of participation of youth from

abroad (USA, Belarus, Russia, Georgia, Germany,

Moldova and the other)




Structure and format of
Studrespublika

Format of Studrepublika:

. model of valuable country (has all attributes of the
Independent state: flag, anthem, laws, borders, money etc.)
. multi-festival which foresees a main action — strategic

(organizational-activity) game and around it is plenty of
entertaining and intellectual sub-festivals in the rhythm of

non-stop:
I “Mister of Studrepublika” F “Quest-festival”
I Night-parties F Photo-competition
I Debates E Shows and concerts
I “First Lady” E Sports competitions
I Intellectual games I Festival of flesh-mob
I Seminars and trainings E Festival of amateur video
|

“Mafia”




Sub-Festivals

Organizational active games

Students Republic is the model of the real state with the citizens,
government, politics, currency, power structures and... problems

Traditionally the tournaments of intellectual
games, national Mafia tournament, and the
Debate games are taken during the multifest

uniting the mostwise and intellectual students.

Also the experienced successful businessmen, artists,
politicians, scientists and othertalented people are
sharing their experience among the citizens of the -
StudentRepublic. Students become listeners of master

classes, workshops and trainings. %




Sub-Festivals
Night parties

In the evening and at the night, a relay
race adopted by “Night- parties", which
hot beats won't make you sleep

Includes:

“Battle of DJs”

> “Mister of Studrespublika”
. “KVN cup” s

Y

“First Lady”

Isunique national competition of
beauty personality




Also the citizens of
Studrepublika participate in
sport competitions, Festival
of amateur video, fests of
flesh-mob's, "Q-fests", Fest
of student media,
entrepreneur workshops and
IS simple listen to a concert,

with the best young groups,

which present different music F5k

styles




«Student Republic» is well known by its O u r S ty I e

bright style common to real brands.

The visual product of the multi-festis
represented by:
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» Polygraphic products (posters, leaflets,
letters of invitation, booklets) - about
10,000 copies.

« Souvenir products (T-shirts,wristband,
magnets, cups and other) - about 5,000
copies

» Outdoor products (banners, flags) - 80
copies

» Fest accessories (passports, currency,
certificates, inneer mass media awards) -
about 60,000 copies

« Media products (website, video, audio
spots, sound tracks, reportage, anthem,
Internet-banner, delivery)

.studrespublika:

Zsilal o

» Archive samples and souvenirs at our
website

And other

The rule of brand-products at the regional
stage is much wider.



Unigue multimedia space

Here there are:

-Non-stop audio- and video
broadcast of events on
plasmas all over the territory of
Studrespublika.
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-Innovative magnetic-card
system, which is bringing
together all events, production
of financial operations and also
the actions of multi-fest <
participants. ’

-Modern web-portal with on-line
radio, news, project space and
banks in Studrespulika’s x
Internet-Network. :

-




Why do you need our project?

Our project is social and entertaining and has increasing popularity and respect
from year to year among students and their families.

“Student Republic” is a phenomenon of the Ukrainian reality, which lays for the
standard public stereotypes. It is a uniqgue domestic modern bridge in the world
of the cultural superior modernity incessantly covering our planet. Itis a
formation constantly developing, which environment has permanently multiplying
and changing existence layers. Studrespublika also, the only humanitarian trend, is
a demand abroad.

Studrepublika is a unique civic project permanently realising all over Ukraine
during more than 14 years. Itis a key event for active youth and students
expecting for it throughout a year. The program covers the youth groups, first of all,
student leaders. The majority of the modern youth activists in Ukraine took part in
the Student republic. Nowadays it is not just a project, but the live system
consisting of regional stages with winners who are competing to obtain the right to
be selected for the final stage participation.




Our contacts:

NGO “STUDENT REPUBLIK”

www. studrespublika.com

03150 Kyiv,
V.Vasylkivskastr.129, a.39

Phone/Fax: +38 044 529 13 75
e-mail: office@ studrespublika.com

Vira Andriyuk, brand-manager
brand-manager@ studrespublika.com
+38 097 883 22 26
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